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As one of the most anticipated marketing events of
the year, the 2025 CES conference will boast
attendees from multiple niches in the industry —
highlighting technology innovators, brands,
creators, and other moguls across the board. Self-
proclaimed as the center of the tech ecosystem, the
CES conference does much more than indulge
attendees on the newest products and tech
breakthroughs, but serves as a multidimensional
connection-driven atmosphere for everyone
involved. With talks that highlight consumer
trends, planning opportunities, and emerging
market technologies, attendees are encouraged to
think innovatively about a multifaceted marketing
and advertising approach.

For brands, that means connecting with others in
their niche, talking with thought leaders in their
fields or breaking down a campaign idea with an
expert in a similar field. It can also mean connecting
with creators through CES events, expert talks, and
tours — finding the perfect collaboration to add
value to your next campaign or initiative.

While there’s, of course,
a lot to see, do, and talk
about once you're at the
conference, held in Las
Vegas, starting on
January 7, 2025, there’s a
great deal of preparation
and research that can
help you to make the
most of your time at the
conference — whether
you're going as a brand,
influencer, or simply an
industry attendee hoping
to connect and learn.



https://www.ces.tech/attend/attendee-overview/



https://neoreach.com/
https://neoreach.com/olympic-events/



https://www.instagram.com/reel/C19vcVkrIKu/?utm_source=ig_embed&ig_rid=8c8e661c-e92f-407e-b781-f57b683850d7
https://neoreach.com/
https://neoreach.com/case-studies/laifen/
https://neoreach.com/case-studies/laifen/
https://neoreach.com/case-studies/laifen/



https://www.tiktok.com/@nanjitwins/video/7325535997079407914?embed_source=121374463%2C121451205%2C121439635%2C121433650%2C121404359%2C121351166%2C121331973%2C120811592%2C120810756%3Bnull%3Bembed_blank&refer=embed&referer_url=neoreach.com%2Fcase-studies%2Flaifen%2F&referer_video_id=7325535997079407914
https://neoreach.com/case-studies/laifen/
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https://www.instagram.com/p/CnimjxVsW6Y/?hl=en

Pre-Conference
Research

Set a clear objective for the
conference, whether it's
networking, new
connections, selling X
amount of product, or
creating pointed content.

If you’re hiring a team, figure
out how they can contribute
to this shared goal.

If you’re hoping to meet
certain people, attend
specific talks, or craft a

unique video. PLAN IT FIRST.

Make or Share
Content

Before the conference, get
your audience excited for
the conference (aka the
content you’ll make at
CES) by utilizing your
social platform.

Prepare influencers &
creators to make content
in alignment with your
niche & audience.

Remind followers where
they can follow along,
even if they’re not coming
to CES in-person.

Network

Take advantage of the CES
conference’s attendee list,
from speakers to fellow
brands-- you’ll have endless
opportunities to connect.

Hire people to support your
content, manage your
production, and oversee
your shared goal, so you can
network whenever possible.

Consider collaborations,
networking with other
creators in your niche, and
taking note of brands doing
a great job.

Share your
Success & Stories

Share your CES
content with your
teams, on socials, and
with other brands.
Reach out to those
new connections in
the week following
the conference.

Have debrief
meetings after the
conference, talking
through your team'’s
new ideas, concerns,
and comments from
the conference.



https://neoreach.com/event-marketing/




